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The evolution of marketing with the introduction of digital technology.
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Source: https://conversionxl.com/blog/customeiata-platforms/
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The benefit of digital technology for a
farm business model like Tahbilk Winery.

Vineyards Winery & Bottling Wine Club
DATA Cellar Door

CAPTUR The Wine Company

A Local & International distribution
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How does Tahbilk use digital technology to
make better marketing (and branding) decisions?

Measure change in Behaviour or
customer action ACTION transaction

CUSTOMER

DATA
CAPTURE

TARGETED

MARKETING

CRM
360 real time data
Single customer view

Apply learnings to change
strategic direction or apply
targeted marketing

INSIGHT
CREATION

PREDICTIVE

ANALYSIS

Utilise learnings to VISUALISE &

EXTERNAL ; fnai ;
predict customer Y Validate insights with
response

eternal research
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Exampleg Tahbilk becomes an accredited Carbon Neutral Winery

Environmental

Stewardship
PLANET
Environmental variables
relating to natural
resources - light, air, Bearable
water, plants, animals,
soil and fossil fuels
SUSTAINABILITY
Viable
/ PROFIT
Subsidies - i
Incentives Economic variables
Cost/Benefit dealing with profitability

and cash flow.

PEOPLE

Social variables dealing
with community,
education, equity, social
resources, health, well-
being and guality of life.

Equitable

=

Business ethics
Fairtrade

Worker's rights

GLO o1 a NBO23IYyA&aSR
generations of the Purbrick Family
Tahbilk we are ultimately farmers

whose produce is affected by a

changing climate. We now need to do
our part to ensure that we are
assisting to maintain a moderate
growing climate for our product, to
ensure its longevity and quality
continues. As custodians of the Estate
we have an environmental
responsibility to leave a sustainable
legacy for those family members to
02 YS d¢
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Exampleg Tahbilk becomes an accredited Carbon Neutral Winery

Q. Do you believe that there is fairly conclusive evidence that climate change is happening and
caused by human activity, or do you believe that the evidence is still not in and we may just be
withessing a normal fluctuation in the Earth's climate which happens from time to time?

Nov Dec Jun Oct Oct Jan
Total o9 10 11 12 13 14

e e e 56% 53%  45%  50%  48%  52%  51%
is caused by human activity
We are just witnessing a normal
fluctuation in the Earth's climate 34% e R B L B e
Don't know 10% 13% 19% 12% 13% 12% 11%
Age Agree that climate change is happening and is caused by human activity

18-24 70%
25-34 62%
35-44 59%
45-54 56%
55-64 45%

65+ 39%

Source: http://www.abc.net.au/news/201-84-08/lewis-andwoodsthe-generationgap-on-climate-change/5374618



_ 3554 vears 18< 35 Years

Agreeclimate change is occurring. 73% 76% 83%
Are concerneabout climate change. 68% 72% 78%
Thinkclimate change is caused by human activity. 23% 31% 41%
Believe the climate is changing due to human activities. 51% 60% 69%
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Source: The Climate Institute / Climate of the Nation Report 2016 / Australian attitudes on climate change
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